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Miika Niemelä 

EVERYTHING IS 
GOING ONLINE, EVEN 
CAR SALES



Who?

MIIKA



Miika’s story

▪ As a small boy I was obsessed with cars – and I draw them all the time to my notebook and designed 

my own models, my wall was decorated with classic sports car posters. 

▪ My parents have told that every summer I did set up a stand to sell water and juice to my neighbors on 

hot summer days and dropping leaflets to their mailboxes

▪ On 2nd grade our family got our first computer and I became interested in computers

▪ These areas of passion led me to study digital marketing and (service) design



Truth?
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INCHCAPE

Cold facts – no AI



Inchape

▪ Inchcape PLC is an independent, multi-brand automotive 

distributor with operations that span countries on five 

continents.

▪ We are present in 40+ national markets and operate as a key 

strategic partner to the world’s foremost premium and luxury 

car brands.
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Facts and figures 2022

40+

£8.1bn



Differentiated Distribution:

Inchcape 7



30+ Brand Partners
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DXP

Inchcape’s solution for online 

car sales and Customer 360



Customer buying habits are changing. 
THE FUTURE IS OMNICHANNEL



The new Jaguar and Land Rover

Online Customer experience



From search to loyal customer
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DXP Video

Link to DXP video

https://vimeo.com/551391868


Configurator journey – Start from the website
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DXP Checkout
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NEW LEAD IN SALESFORCE

OPPORTUNITY + QUOTE

VEHICLE DETAILS + ACCESSORIES

LINK TO SUMMARY

INFORMATION PASSED THROUGH FROM DXP

NEW LEAD IN AUTOMASTER

Leads from DXP will go to Automaster & Dealer CRM

LINK TO SUMMARY



Leads from DXP in Salesforce view



Stock Locator
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Stock Locator
22

Follows the same DXP checkout process

Reffine Stock Locator DXP Check Out
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Cold Journeys 
(Newsletters)

Warm Journeys 
per model

Test Drive 
Journey 

Welcome Journey

Early Live Retention 
Journey

Service Reminders

Repurchase

F&I Offers

Order to Delivery 
Journey

SFMC Journeys



Let’s get nerdy 

TECH STACK



Ads 

▪ Google Ads

▪ Facebook Business 

Manager (FB & IG), 

Sprinklr

▪ LinkedIn Business 

Manager

Site

▪ Reffine CMS & DXP

▪ OEM (ITG) 

Configurator

▪ SalesForce Chat

▪ BrightEdge 

▪ Google Optimize

Integration layer: 

▪ Mulesoft

DXP & DAP 

Platforms

▪ In-house custom 

solutions

Tech stack
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Track and report

▪ Salesforce CRM & 

Marketing Cloud

▪ GA

▪ MS Power BI

▪ Dealer CRM
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THANK YOU



Q&A
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