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Our Product(s)



What will happen in UX 
until 2050?

THE ROBOTS ARE COMING….



Looking forward is also looking backwards
1992 – 2021- 2050

1992:

How many in here had their own computer in 1992?
How many had a mobile phone in 1992?

We had CD-ROMS, no mobiles, WIFI was very bad

Think about the development – the last 29 years –
what will happen the next 29 years?



The change in population age from 2021 to 2050

Country #People 65-84 years #People 85+ years

USA + 37% + 186%

DENMARK + 17% + 162%

UK + 37% + 145%

CHINA + 100% + 401%

GERMANY + 14% + 147%

JAPAN - 1% + 61%

Design for OLD people, not young people and "early adopters"

Nothing today is designed for OLD people – we are not creating good user experiences for them

Are we creating good user experience for "late adopters?"



Jeremy Gutsche –
what will happen? 



HOW TO CREATE 
GOOD USER EXPERIENCES?

Observation is important
Which one would you like?
The user cannot answer – we need to observe as well

FUN FACT:
The pushbutton telephone sets has been used
40 trillion times
By choosing the fast solution instead of the preferred
The world has saved 1 billion man years



Could we have saved man-years? 

Many people argue that the Qwerty 
keyboard could have been created in a 
better way. 

Originally it was A, B, C etc., but 
people typed so fast that the 
mechanical character arms got 
tangled up, so the keys were randomly 
positioned to actually slow down 
typing and prevent key jams.



Imagine what a HUGE 
difference UR can make 
in the world with the 
right UX…!





UX Design at Universal Robots is 
a multidimensional role

• Customer Journey Map
• Behavioural Archetypes
• Best Practice Wireframes
• Marketing guidelines
• Customer insight trend report
• Education materials

UX Products:

Interaction
Design

Visual
Design

Design
Research

“We used to work with projects and products 
– in the future everything will be ”services” 



$

UX Maturity Stages

No Design Design as
Styling

Design as a
Process

Design as
an Insight

Design as
a Strategy

Stage 0 Stage 1 Stage 2 Stage 3 Stage 4

Design plays no role in
Product/service

development

Design is purly for 
providing teams with

aesthetic styling

Design is valued as an
Integrated part of teams’

development process

Design is valued as a
source of customer insight

and analysis

Design is a key contributor
to business strategy and

innovation

2013 20192017 Today - 2021 2022



UX should be a fundamental department in all product- and 
service-oriented businesses

REMEMBER 
YOU ARE NOT 

THE USER

CEO

HR SERVICE MARKETING SALES PRODUCT 
DEVELOPMENT PRODUCTION

UX



What is a unique user 
experience?

THE ROBOTS ARE COMING….









Design
System



Universal Robots Design System

Color Palette

Type Scale

Spacing & Sizing

Icons / Assets

Voice & Tone

Design Language

Motion / Animation

Buttons

Input fields

Cards

Accordions

Menus

UI Components

Tabs

Guidelines & 
Patterns

Do’s and Dont’s

Design Principles

Accessibility



Research 
System



Collecting Understanding Communicating

• User Testing Tool

• Research 
Repository

• Customer 
Insights

• Behavioral 
Archetypes

• Customer 
Journey Map

• The UR 
Experience Map



Behavioural
Archetypes



What is Behavioural 
Archetypes

• Tailor our business goals 
towards serving them better

• Better understanding of different 
mental models, assumptions 
and exceptions.

• Considering all archetypes when 
designing a solution

Who does what, how do they do it, and why?



Customer
Journey



Universal Robots 
Customer Journey Map

• A customer journey map is a visual storyline of 

every engagement and interaction our customer has with 

our service, brand or product.

• In a single illustration, the journey map aims to capture the 

entire customer experience.

• They help us gain a deep understanding of our customers and act as a 

bridge between business and buyers.



Questions or comments?

Please hook up at Linkedin

Anja Saabye
Universal Robots

anjs@universal-robots.com


